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Revenue

RM354.1 mil  +12.8%

Net Profit

RM14.5 mil +35.5%

A
A

Group continues to see strong demand in 3Q22 on improved retail activity... supported by Territory
Champion store expansion strategy and digital marketing initiatives

'« Topline driven higher by store !
. expansion and upgrading
.« Territory Champion expansion :
' strategy proven to yield at least
. 50% higher per-store sales i

Revenve

RM1.1 bil +13.5%

Net Profit

RM39.5" mil +16.1%

SENHENG FINANCIAL HIGHLIGHTS

>

'+ Digital marketing automation
. and Al-optimized campaigns |
helping sales growth i
i »  Set up 11 new/upgraded stores
' in9m22 (3Q22: 4 stores) 5

*One off-listing expense of RM1.7 million |
in 1Q22



New store expansions and upgrading in popular locations... enhances consumer experience and
boosts sales on wider floor space and product selection

No. of stores (3Q22): 107

Enhanced stores Grand Senheng

Grand in Station 18, lpoh
Senheng ngll:]cng opened/upgraded (AUG 2022)|o
e | rveoo21: 10
Senheng,
29 New stores to be
opened/upgraded
‘I 6 . Grand genQ
FYE2022: in Cheras Leisure Mall
(Sep 2022)

-Year
3 To open 6 1 new and/or upgraded Territory Champion stores by 2024

Plan

SENHENG TERRITORY CHAMPION EXPANSION STRATEGY



Aﬁrachve rewards and extensive range of lifestyle products and services to drive user growth of
plafform business model... leading to more PlusOne member registrations

S-Rewards Centre offers
wide range of products &
services with unbeatable

senheng App $-Coin cashback

Super App Super Cashback

Download now

Members will enjoy
rewards like never
before through a single
app for everyday needs

SENHENG NEW PLATFORM BUSINESS MODEL



o S-Rewards Centre a one- sfop centre for members’ everyday lifestyle needs... providing attractive
“ cashback rewards for all in- -app spending

S Senheng App

Future Ready SENHENG Super App u
S-REWARDS CENTRE
INSURANCE
. > £ s ¥ E RENEW YOUR CAR INSUR) CEANDRECEI:/E;
© Senheng @ Home Fix @ Telemarketing
Official Store & Engagement
® Reloads
© S-Rewards © cop
Centre © Ticketing @ Ads Platform
L © $-Mobile | © Repairs ® 020 Commerce
®

ENGAGEMENT & ® Installations JL Mobile Commerce
COMMUNITY z §
© S$-livestream MEMBERSHIP & REWARDS

® $-Games

© PlusOne Loyalty Program ® S§-Coin
® welv

EXTENDED

till 31st Dec 2022
PROMOCODE PROMOCODE

X

Ge mm "
rvices

More than 200 popular merchants on S-Rewards Centre,
To see over 100,000 SKUs within the Senheng App ecosystem

SENHENG NEW PLATFORM BUSINESS MODEL 7
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Operations




B TERRITORY CHAMPION

WiSiSiem
o CioivG R

G T o1
\ ACTRIC (KL). “* 8

Competitive edge

SENHMHENGEG Diferent... Truly Different



Competitive edge

NATIONWIDE Retail Presence

Over 100 outlets, operating in strategic locations,
wide exposure on brand presence, accessibility to
customers.

SENHENGE Difierent... Truly Different®



W Continued to launch new/upgraded stores in high-population locations in 3Q22...

3Q22 Store Launches

New/

4 Upgraded
stores

1

Grand Senheng

« Station 18, Ipoh

« Bandar Baru Nilai

« Bandar Puteri
Puchong

Grand senQ
* Cheras Leisure Mall

SENHENG STRATEGIC STORE EXPANSION 1



W Entrenched market leadership with over 100 stores across major cities in Malaysia...

» Physical outlets as at 3Q22
» Total of 107 stores, comprising:
» 29 Senheng stores
» Includes 1 Brand Store (Senheng x Samsung)

4Q22 Planned
Store Launches

» 47 Grand Senheng stores 5 U NeV\é/ d
» 1 Grand Senheng Elite store E?S?ese

> 28 senQ stores
> 2 Grand senQ store

SENHENG STRATEGIC STORE EXPANSION

1 @
4 o

and Senheng Elite
Putrajaya

and Senheng
Taman Sri Rampai, KL
Kuchai Lama, KL
Kuantan, Pahang
Kuching, Sarawak
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PlusOne Loyalfy members continue to grow... Senheng platform to provide members with added value

and convenience in subsequent rollouts

* PlusOne Loyalty Membership

» Recruited 202k new members in 9m22
(FYE 2021: 298Kk

» PlusOne paid members contributed approx. 92%
of Group revenue in Ym22 (FYE 2021: 90%)

Number of Registered PlusOne 3Q22 revenue

Members
paid members
5Y CAGR 3.57
7.8% million 92%

(FY16-21)

8%

2016 2017 2018 2019 2020 2021 9m?22

contributed by PlusOne

« Senheng App

» Total downloads of >2 million as at
31 October 2022

» >200k Monthly Active Users (MAU)
» Featuring 23 services & product categories pillars

> Launched S-Livestream and S-Rewards Cenftre
(powered by Alibaba Cloud's B2B2C technology)
in 3Q22

SENHENG PLUSONE LOYALTY MEMBERSHIP & SENHENG APP

13



= New brand distribution business seeing strong potential... leveraging on Group’s deep understanding of
customer preferences

« Brand Distribution
» Plan to infroduce more international brands featuring smart home & |OT products in FYE 2022

Delighto’

9m22 Revenue

RM21.6 million

(+67.8% yoy)

SENHENG BRAND DISTRIBUTION ROLLOUT 14
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Financials




W Delivering consistent double-digit revenue and profit growth...

Revenue (RM'mil)

’7 +12.8% yoy ﬁ

456.4
313.8 367.3 3777 3541

_ 1

2Q21  3Q21  4Q21 1Q22 2Q22 3Q22

299.4

EBITDA (RM'mil)
m Listing +25.4% yoy
Expense - -l
51.0 i 7
24.9 25.4 | 7 33.2 31.8
23.0

2Q21  3Q21  4Q21 1Q22 2Q22 3Q22

SENHENG FINANCIAL HIGHLIGHTS

Gross Profit  (RM'mil)

’7 +22.0% yoy ﬁ

N I

2Q21  3Q21  4Q21 1Q22 2Q22 3Q22

Net Profit (RM'mil)

Listing
Expense ’7 +35.5% yoy ﬁ
31.2
10.6*
16.1
113 107 17 6 14.5
8.9

2Q21  3Q21  4Q21 1Q22 2Q22 3Q22

*1Q22 adjusted EBITDA and net profit excludes
listing expenses of RM1.7 million

16



» Expanding store fypes with Senheng and senQ brands to capfure larger market share and enhance
cusfomers convenience... online channels play crucial role in omnichannel experience

Grand Senheng
Grand Senheng Elite
®m Grand senQ

analytics, and
targeted digital
marketing

______________________

I L] L]
Revenue Trend ! Revenue by Online Stores Contribution
(RM'mil) ! Retail Channel to Group Revenue
|
! Q 32
: g 2 34
4Y CAGR . 2
+12.7% : = ] l /% 77 6%
+13.5% ! 1 - .
s 1,444 ¢ ! -
; -7 I
_ e ' FYE 2020 FYE 2021 9m22 FYE 2020 FYE 2021 9m22
],]72 ],]45 _ - '|'|'|9 1
o ’ ! ® Physical Stores ~ Online Stores
892 _ .- -7 s ! Others
= ! Revenue by Same Store
- l Physical Store Sales Growth
' S mQ ® 13
P | Sn 285 403 13 % 12%
o ! ; 10% ° 10%
L : g sl 512 207 . %
398
FYE 2017 FYE 2018 FYE 2019 FYE 2020 FYE 2021  9m21 9m22 ! . .
2017 FYE 2018 FYE 2019 FYE 2020 FYE 2021 | a4 364 ey
| Bumped up by i | Higher revenue on | : FYE 2020 FYE 2021 9m22 FYE 2020 FYE 2021 9m?22
' increased ' strategic store : !
| purchases due to | | expansion, use of i | m Senheng
' SST tax holiday ; ' technology & data ! ; senQ
:
|
|

SENHENG REVENUE TREND & BREAKDOWN 17



¥ Healthy financial and net cash position...

Balance Sheet
(RM'mil)

Net Cash Net Cash Net Cash Net Cash

903
/703
508
I I I 95

FYE 2018 FYE 2019 FYE 2020 FYE 2021 9m22

Net Gearing

m Total Assets

Liabilities

Equity

SENHENG BALANCE SHEET & CASH FLOW

FYE 2019 FYE 2020
52.2 51.1

® Free Cash Flow (RM'mil)

Trade Payables Turnover (days)

mm \nventory Turnover (days)

FYE 2021

9m?22

30.9

Trade Receivables Turnover (days)

Cash Conversion Cycle (days)

8.8
38.0 -&7 1 435 H47 /
29 -27.8 29.9 -30.8 36.8

FYE2018 FYE2019 FYE2020 FYE 2021

9m?22
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» Declared 0.5 sen interim dividend per share to date... target dividend payout ratio of af least 30% to

reward shareholders

Dividend Payout
RM'mil

19.5

W Payout

FYE 2021

Dividend Per Share
sen

1.3

FYE 2021

SENHENG DIVIDEND

7.5

9m?22

0.5

9m?22

Target Dividend Payout of at least
30% of Net Profit

In respect of FY2021

Interim single-tier dividend of 1.3 sen/share
(Paid on 29 April 2022)

In respect of FY2022

Interim single-tier dividend of 0.5 sen/share
(Paid on 14 October 2022)

19



% IPO Proceeds to be used to upgrade technology infrastructure, existing stores & operations...

Planned Actual
(RM'mil) | (RM 'mil)

Purposes

Re-allocation | Balance | Estimated time
(RM 'mil) (RM 'mil) frame

Enhance customer experience via upgrading and expanding our 160.5 957

i 1348 Within 36 months

chain of retail stores of listing
Repayment of bank borrowings 46.0 46.0 - - Within 6 mon’rhs
of listing
Develop new brand distribution business 22.0 14.8 - 7.0 Within 3.6.
months of listing
Expand and upgrade our warehouse and logistics network 20.0 20.1 0.1 Within 36
' ' ' months of listing
Boost our digital infrastructure
» Establish a data lake and upgrading existing technology platform Within 36 months
: 9.7 1.5 - 8.2 .
* Cloud-based disaster recovery system of listing
* Maintenance of our digital infrastructure
- Within 3 months
Listing Expenses 9.3 9.2 (0.1) - of listing
Total 267.5 117.5 - 150.0

SENHENG IPO PROCEEDS

20



SENHENG P
New Retail Technologies fi#&



Leveraging on technology and data science to target and attract customers... group embarking on
first party data strategy to enhance customer insights

Fashion

Customer Data Platform (CDP)

The customer data science platform that
unifies and enriches 1st party data

Customer Data Platform
360-degree
Single Customer View

tomer’
Profile Products & Orders

0
A 2

Al-based
Digital Marketing Solutions

°\c\ i /0)

ek

TN
MACHINE ARTIFICIAL
LEARNING

INTELLIGENCE
-wﬁg

DATA
ANALYTICS

Optimized marketing
performance
&
enriched customer
experience

Non CDP CDpP
Campaign | Campaign
Return on
Investment | 23x 48x
(ROI) 5

SENHENG NEW RETAIL TECHNOLOGIES

22



W Enriching customer data with Al-predictions... ability to target new customers with greater precision

Al Predictive Atfributes — Data Enriched
Enrich data with Al-predicted user affinity

Smart Ad Group Builder

Ads Optimization Platform

v

1 Enriched User Interest

Enrich your customer data with Al
predicted interests and external interest

* Onsite behavioral combined with
expanded and external keywords
* More Al predictive attributes

Smart Ad Group
Builder
Explore your existing customer data and

provide suggestions to target new
customers on ad platforms

. Al suggestion on interest-clusters
. Al suggestion on new target

audience
Automate Ad group building on
Facebook

Automated Ad
Optimization

Automate campaign testing and
optimization, justifying every decision
with less time and effort

. Al suggestion and 24x7 safeguard
on campaign optimization
Uncover hidden segment
More sampling from day 1 to
maximize learning phase



Al assistant enabling automated ad campaign optimization...

Al Optimized Campaign

Al assistant that makes smart campaign decisions, around the clock

Analyze volumes
& trends

—_
j —_——

Suggest initial keywords/
audience segments

24/7 CPAJ/CPC
burst prevention

- Further recommend
_____ keywords/audience segments
Optimize bid & budget
based on your goals



= CASE STUDY: CDP for TV product category

This CDP focuses on TV category run across both channels in one and half month

s SENHENG Malaysia
(]

Sponsored

s SENHENG Malaysia
(V]

Ad formats Sponsored
« Videos L) —
« Carousel Ads (with TV trade-in message + location map) Wasite movie experience with
BRAVIA XR

« Single product images
« Slideshows

TV Categories

BRAVIA XR XR-X90K

BRAVIA XR XR-A80K
Full Array LED 4K UHD

IVI et r i C S WCItDr]Po u t Wit h C D P ShiDS?nKart Google TV Smart Google TV
BRAVIA XR OLED 4K UHD Smart Google TV Sony UHD TV BRAVIA XR Full Array LED Sma...
1 1 (1) Striking contrast, brightness and Real-life colour and contrast
U p I Ift Tra ffl C +696 A) sound ..See more ..See more
Shop now Shop now

Sales Uplift +ERY

. o
(On—Offllne) O Awg Safiee and 3 others
U/_‘) Like C] Comment A} Share [ﬁ) Like C] Comment ﬁ> Share

00 Chong Huak Lim and 16 others




SENHENG
Thank You

Investor Relations Contact

Tay Tze Yi, IR Consultant
E: tayty@aquilas.com.my
M: +6016-3380 555




SENHENG
Investment Merits




Market yet to appreciate Senheng'’s leading position in consumer E&E retailing and resilient growth

proposition... tech-enabling tools remain its trump card

Visionary Leadership by
Retail Maverick

Supplier Magnet, forming
long-term partnership
with renowned brands

Market leader in
consumer E&E products
in Malaysia

Adopter of Innovative
Marketing strategies

Tech-driven operations,
aided by Bl and Data
Analytics

ESG-focused and brand
affinity builder

Loyal customer base of
>3.0 million a competitive
edge against peers

Enticing valuation
compared to industry
peers

Share Price (@ 25 Nov 2022) RMO0.615
Market Cap (‘'mil) (@ 25 Nov 2022) RM922.5
PE (ttm) 13.0
Price to Book* (x) 1.8
Valuations based on 1.5 billion shares
Price Movement since IPO
25/11/22
RMO0.615
d KLCI
SENHENG

——— SENHENG [INVESTMENT MERITS
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