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3Q23 performance moderated as weak consumer sentiment impact sales…

FINANCIAL HIGHLIGHTS 4

3Q23

Net Profit

RM5.2 mil

Revenue

RM312.8 mil -11.7%
• Revenue moderated due to weaker consumer 

sentiment. Gross margin declined in tandem 

with revenue

• Net profit decreased due to lower revenue

-64.6%

Gross Profit

RM67.3 mil -17.9%



Consumer sentiment weakness posing challenges to retail industry…

CONSUMER SENTIMENT 5

• Macroeconomic uncertainties 

weakening consumer 

confidence

• Inflationary pressures weighing 

on consumer spending

• Increasing pessimism towards 

income growth and inflation

• Consumer Sentiment Index 

declined 3 consecutive 

quarters from 1Q to 3Q23



Increased digital presence and services to reach wider audiences, boost sales as festive season 
approaches…

Product launch offers & Promotions

Digital Marketing Campaigns

Buy Now Pay Later Options

DIGITAL CAMPAIGNS & PARTNERSHIPS 6



Continue to add new and upgraded stores as part of Territory Champion expansion strategy… new 
Senheng Mobile retail concept complementing the approach

TERRITORY CHAMPION EXPANSION STRATEGY 7

3-Year 

Plan
To open 61 new and/or upgraded Territory Champion stores by 2024

105
111

125

2021 2022 9M23

Total Stores

Year/

Store Change

No. of 

Stores

2021 105

New + 23^

Upgraded ↔ 15

Closed (3)

9M23 125

^ includes 14 new Senheng Mobile stores

Senheng,

23

senQ, 

25Grand 

Senheng,

55

Grand 

Senheng Elite, 

3

Grand senQ,

4

senQ 

Elite 

store, 1

Senheng Mobile, 

14

No. of stores (3Q23): 

125 stores Senheng Mobile

in Kulim, Kedah
(July 2023)

Grand SenQ
in Miri, Sarawak
(September 2023)



Empowering growth through transforming retail experiences… seamless omnichannel shopping, 
nationwide upgrades, and enhanced technology platforms

GROWTH STRATEGIES 8

Territory Champion

Senheng Mobile

AI-enabled
Customer Data Platform

Private Traffic Project

Online Merge Offline
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Physical outlets as at 3Q23

⮚ Total of 125 stores, comprising:

⮚ 23 Senheng stores

⮚ Includes 1 Brand Store
(Senheng x Samsung)

⮚ 55 Grand Senheng stores

⮚ 3 Grand Senheng Elite store

⮚ 25 senQ stores

⮚ 4 Grand senQ store

⮚ 1 senQ Elite store

⮚ 14 Senheng Mobile store

New/
Upgraded

stores

Established market leader in Malaysia with over 100 stores across major cities… launched 8
new/upgraded stores in 3Q23

STRATEGIC STORE EXPANSION 10

8 

3Q23 Store Launches

2 Grand Senheng

• Parit Buntar, Perak

• Teluk Intan, Perak

1 Grand senQ

• Bintang Megamall, Miri

5 Senheng Mobile

• Butterworth, Penang

• Kulim, Kedah

• Taman Universiti, Johor

• Makhota Cheras, Selangor

• Desa Cemerlang, Johor



New/
Upgraded

stores

Established market leader in Malaysia with over 100 stores across major cities… new Senheng Mobile
stores to accelerate brand presence

STRATEGIC STORE EXPANSION 11

3

4Q23 Planned 
Store Launches

Grand Senheng
• Bakri, Muar

• Sarikei, Sarawak
• Parklane Benoni, Sabah

3



• PlusOne Loyalty Membership 

⮚ Recruited 198k new members in 9M23
(FYE 2022: 388k)

⮚ PlusOne paid members contributed approx. 
92.8% of Group revenue in 3Q23 (FYE 2022: 91%)

92.8%

7.2%

Paying PlusOne Loyalty members continue to rise… highlighting strong customer loyalty and 
appreciation for superior experience, value, and convenience of Senheng ecosystem

PLUSONE LOYALTY MEMBERSHIP & SENHENG APP 12

3.88

million

2016 2017 2018 2019 2020 2021 2022 3Q23

Number of Registered PlusOne 

Members

5Y CAGR

7.8%

(FY17-22)

3Q23 revenue 
contributed by PlusOne 

paid members

Paid PlusOne New Member Registrations

Paid PlusOne Membership Renewals

-37%

-52%

-37% -38%
-34%

-26% -25% -23%
-19%
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Expanding brand distribution business with new brands… leveraging the Group’s deep understanding of 
consumer electronics and customer preferences

• Brand Distribution

➢ To introduce more 
international brands 
featuring smart home &
IOT products

BRAND DISTRIBUTION ROLLOUT 13

3Q23 Revenue 

RM9.8 million
(+41.7% yoy)
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Senheng App’s S-Rewards Centre offers satisfying shopping experiences to PlusOne members with 
attractive cashback rewards… driving membership growth and heightened ecosystem activity

NEW PLATFORM BUSINESS MODEL

BUILDING THE SENHENG ECOSYSTEM EXPERIENCE
Our goal: To enhance the Senheng brand experience, by creating an ecosystem 
with different verticals that makes being part of the Senheng brand worthwhile. With 
the app, Senheng customers get a holistic online and offline experience. • Users can earn valuable

S-coins at any merchant on 
the Senheng app and S-
Rewards Centre, bringing 
more value for users
across the ecosystem

• Enhanced rewards and user 
experience driving traffic
and user numbers, boosting 
Senheng membership 
ecosystem

• S-Livestream pillar in 
redevelopment to fuel 
organic user-generated 
content and community 
building

Earning S-
Coin from 

outlet 
transaction

Additional ways to 
spend and earn S-
Coin through our 
B2B2C rewards 
marketplace

Access additional 
services like e-receipt, 

warranty management, 
reviews and more

Receive hyper-
personalized 

messaging & offers

Get vouchers 
and S-Coins to 
spend at outlet

Senheng App

Engage with 
games and 
videos to earn 
bonus S-Coin
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Expanding campaigns and diverse merchants providing ultimate rewards experience to PlusOne 
members… 

NEW PLATFORM BUSINESS MODEL

1,568,645
Cumulative unique users

+11.85% QoQ

19,412
Total transactions

+50.14% QoQ

RM2.1 million
GMV generated

+210.58% QoQ

169.5k
New downloads

+8.9% QoQ

206
merchants onboard

+114.6% QoQ

34,949
Total SKUs

+282.3% QoQ
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397.7 355.2
443.1

318.4 325.3 312.8

2Q22 3Q22 4Q22 1Q23 2Q23 3Q23

3Q23 performance reflects impact of lower sales...

FINANCIAL HIGHLIGHTS 17

33.2
31.8

41.4 20.6
21.3

19.4

2Q22 3Q22 4Q22 1Q23 2Q23 3Q23

87.8 81.9 93.5
68.3 69.7 67.3

2Q22 3Q22 4Q22 1Q23 2Q23 3Q23

(-11.7%) yoy
(-17.9%) yoy

Revenue Gross Profit 

16.1
14.5

21.0
6.2 6.5

5.2

2Q22 3Q22 4Q22 1Q23 2Q23 3Q23

(-39.0%) yoy

(-64.6%) yoy

EBITDA Net Profit(RM’mil)

(RM’mil) (RM’mil)

(RM’mil)



892

1,172 1,145

1,295

1,444
1,562 

FYE 2017 FYE 2018 FYE 2019 FYE 2020 FYE 2021 FYE 2022

Bumped up by 
increased 
purchases due to 
SST tax holiday

Revenue by

Physical Store

4% 3%

FYE 2021 FYE 2022 3Q 2023

1,288 1,440 877

124 91

56

32 62

23

FYE 2021 FYE 2022 9m23

Revenue by

Retail Channel
(RM’mil)

Physical Stores Online Stores

Others

Omnichannel retail model catering to latest consumer preferences…

REVENUE TREND & BREAKDOWN

Revenue Trend
(RM’mil)
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Higher revenue on 
strategic store 
expansion, use of 
technology & data 
analytics, and 
targeted digital 

marketing

5Y CAGR 

+11.9%

+8.2%

364 257 119

512 546
316

403 563

380

9
20

23

0
24

30

FYE 2021 FYE 2022 9m23

Senheng senQ

Grand Senheng Grand Senheng Elite

Grand senQ

Same Store

Sales Growth

9%
6% 6%

FYE 2021 FYE 2022 9m23

Online Stores Contribution 

to Group Revenue

-19%

(RM’mil)



Healthy financial and net cash position…

501
587

657 703

850 870

415
464 491 469

321 333

86 123 166
234

529 537

FYE 2018 FYE 2019 FYE 2020 FYE 2021 FYE 2022 3Q23

Total Assets

Liabilities

Equity

Net Cash

BALANCE SHEET

Balance Sheet Highlights
(RM’mil)

19

Net Cash Net Cash Net Cash



Paid dividends of 1.2 sen per share in FY2022… in line with policy of at least 30% to reward shareholders

19.5 18.0

FYE 2021 FYE 2022

Dividend Payout

Payout

DIVIDEND 20

Target Dividend Payout of at least

30% of Net Profit

• Interim single-tier dividend of 1.3 sen/share

(Paid on 29 April 2022)

1.3

1.2

FYE 2021 FYE 2022

Dividend Per Share

In respect of FY2021

RM’mil

sen • Interim single-tier dividend of 0.5 sen/share

(Paid on 14 October 2022)

• Interim single-tier dividend of 0.7 sen/share

(Paid on 16 June 2023)

In respect of FY2022



IPO Proceeds to be used to upgrade technology infrastructure, existing stores & operations, 
allocated RM30 million for purchase of Central Distribution Centre logistics hub…

Purposes
Planned
(RM ’mil)

Actual
(RM ’mil)

Re-allocation
(RM ’mil)

Balance
(RM ’mil)

Estimated time 
frame

Enhance customer experience via upgrading and expanding our
chain of retail stores

160.5 (49.6) (30.0) 80.9
Within 36 months 

of listing

Repayment of bank borrowings 46.0 (46.0) - -
Within 6 months 

of listing

Develop new brand distribution business 22.0 (22.0) - -
Within 36 

months of listing

Expand and upgrade our warehouse and logistics network 20.0 (20.1) 0.1 -
Within 36 

months of listing

Boost our digital infrastructure
• Establish a data lake and upgrading existing technology platform
• Cloud-based disaster recovery system
• Maintenance of our digital infrastructure

9.7 (4.9) - 4.8
Within 36 months 

of listing

Listing Expenses 9.3 (9.2) (0.1) -
Within 3 months 

of listing

Acquisition of warehouse - (10.6) 30.0 19.4
Within 3 months 

of listing

Total 267.5 (162.5) - 105.0

IPO PROCEEDS 21



INVESTOR RELATIONS CONTACT

Tay Tze Yi |  IR Consultant

MAIL
tayty@aquilas.com.my

MOBILE PHONE

+6016-3380 555

THANK YOU

mailto:tayty@aquilas.com.my


INVESTMENT MERITS



Supplier Magnet, forming 
long-term partnership 
with renowned brands

Market yet to appreciate Senheng’s leading position in consumer E&E retailing and resilient proposition… 
tech-enabling tools remain its trump card

INVESTMENT MERITS 24

Valuations based on 1.5 billion shares

ESG-focused and brand 
affinity builder

Market leader in 
consumer E&E products 

in Malaysia

Loyal customer base of 
>3.0 million a competitive 

edge against peers

Tech-driven operations, 
aided by BI and Data 

Analytics 

Adopter of Innovative 
Marketing strategies 

Visionary Leadership by 
Retail Maverick

Enticing valuation 
compared to industry 

peers

Price Movement since IPO

12/12/23

RM0.33

Share Price (@ 12 Dec 2023) RM0.330

Market Cap ('mil) (@ 12 Dec 2023) RM495.0

PE (ttm) 12.7

Price to Book* (x) 0.9
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