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m 4Q23 performance moderated as weak consumer sentiment impact sales...

Revenve

RM358.6 mil -19.1%

Revenue moderated due to weaker consumer
sentiment

RM71.8 mil -23.27

and product mix changes

Net Profit Net profit decreased due to lower revenue

RM7.6 mil -64.0%

Gross Profit i« Gross profit declined in tandem with revenue

SENHENG FINANCIAL HIGHLIGHTS



m Consumer sentiment weakness posing challenges to retail industry...

THEEDGE

M ALAYSIA

Malaysia's consumer sentiment, biz confidence
continue to fall amid inflation, slowing external
demand — MIER

By Chester Tay/ theedgemalaysia.com 15 Nov 2023, 06:08 pm

KUALA LUMPUR (Nov 15): Malaysian consumers and businesses have grown more pessimistic in the third
quarter of the year as inflationary pressures eat into spending power while slowing external demand
weighs on sales amid rising operating costs, according to studies done by the Malaysian Institute of
Economic Research (MIER).

The Star

Businesses, consumers turn more cautious

v GANESHWARAN KANA n . a n m

ECONOMY

Thursday, 16 Nov 2023

Th ian Institute of E ic Re h said its Busi Conditions Inde: iich has beenona
general downtrend since the fourth quarter of 2021, dropped further to 79.7 points in 3Q23.

M October 2023: Consumer confidence

declines sharply across Southeast Asia

Coantimant in Anmm in Malaoeia Cinmanawn and Tndan

Ipsos’ Global Consumer Confidence Index is down 0.4 point from last month to 47.2. This
marks the fifth consecutive month without a significant month-over-month change for
the index. Among 29 economies measured, just four show significant gains in consumer

sentiment while nine show a notable decline.
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SENHENG CONSUMER SENTIMENT

Macroeconomic uncertainties
weakening consumer
confidence

Inflationary pressures weighing

on consumer spending

Pessimism towards income
growth and inflation




New User Acquisition

E-Commerce

Online-Merge-Offline
(OMO)

Territory Champion

Brand Marketing

Brand Distribution

SENHENG GROWTH STRATEGIES

Transforming omnichannel retail experiences for unparalleled customer loyalty... establishing as a
brand marketing powerhouse with integration of new social media

i

BE A PLUSONE
MEMBER,
ALWAYS A PLUS!

Last Call Pre Order | i
Honor Magic 6 Pro | )

S BUY ONLINE
#1yp ##typ #iyp il WE SERVE YOU LIKE OFFLINE

#fypage...
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SENHENG
OPERATIONS




Ternfory Champion expansion strategy extended till 2026 due to market conditions... continuing to
upgrade and enhance nationwide store network

e Territory Champion
Total Stores

125 stores 125
105

Grand Senheng
in Bakri Muar, Johor

(Oct 2023)
sep@ Senheng Mobile,
Elite 14
store, 1 2021 2022 2023

Grand senQ\ Year/ No. of

4 | Store Change Stores
Grand 2021 105
i + 25"

Grand Senheng

Senheng Elite, New in Benoni, Sabah
’ Senheng, Upgraded =16 (Nov 2023)
Closed (5)
58
2023 125

Aincludes 14 new Senheng Mobile stores

-Year
e To open 61 new and/or upgraded Territory Champion stores by 2026

Plan

SENHENG TERRITORY CHAMPION EXPANSION STRATEGY



W Established market leader in Malaysia with over 100 stores across major cities...

4Q23 Store Launches

3 Grand Senheng
- Bakri Muar, Johor
- Sarikei, Sarawak
- Benoni, Sabah

1Q24 Store Launches

1 Grand Senheng
- Solaris Tuaran, Sabah

Senheng Mobile
- Taman Flora Utama,
Johor

——— SENHENG STRATEGIC STORE EXPANSION



Paymg PlusOne Loyalfy members continue to rise.. h:ghhghhng strong customer loyalty and
apprec:ahon for superior experience, value, and convenience of Senheng ecosystem

* PlusOne Loyalty Membership

> Recruited 271k new members in FY23
(FYE 2022: 333k

> PlusOne paid members contributed approx.
94.2% of Group revenue in FY23 (FYE 2022: 95%)

Number of Registered PlusOne FY23 revenue contributed
Members by PlusOne paid
members
5Y CAGR 3.91
94%
7.8% million

(FY17-22)

6%

2016 2017 2018 2019 2020 2021 2022 2023

SENHENG PLUSONE LOYALTY MEMBERSHIP
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Capturing new user bases by expanding campaigns across latest social media platforms... leveraging

employee and customer-generated content to become content powerhouse

New User Acquisition

1010

Al

Pov: Junior auditor job
after finishing an audit.
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Air Cooler #aircooler #sharp
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== senhengina... > 2879 " e WHRRAORIEE & THMAAA L~ 227 @LEE € : i : #ipad #miniG #apple
sh_opsmaster - 3-12 . 1 minapdi [TNL Senawang] 2023 3

Pov: Junior Auditor job after finish an i %, \ 33l O 9:30am - 6:30pm (EHI7NE 4pm, EERK
audit ‘@senQ Digital Station ... more e 3 m )
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® Kuala Lumpur, Malaysia

SENHENG NEW USER ACQUISITION STRATEGY




Improved online shopping experiences for customers... also integrating Al solutions for improved ad

targeting and creative creation for efficiency and sales optimization

e E-Commerce

Senheng store senQ store

W HUAWE!

Pay RMé6 Deposit, Get RM330 Rebate
& Early Bird Special Gifts worth up to RM2,259!"

=
[

s

WE RECOMMEND FOR YOU

iPnone gerwin Samsung G

*
. |8 N ———
b 2 . Gy %
e o5
o » A
l |
Phone 15 Plus #hona 15 Pro & 15 Pro Max Phone 15 Belkin Dual Wall Charger 0 Galaxy S24 Ullia HONOR Magich Pro 5G G
PPS 3TW (12GB+512GB) Y

“ >

* Seamless Experience * Improved User Interface

 Automated Retargeting Al driven advertisements

SENHENG E-COMMERCE ENHANCEMENTS

Smart Charger S-Coin Cashback up to 10%"
Drive with Sun Power 0= @== Q=

Lifestyle App

VIVO | § § utis
V30 | V30 Pro
c.-v—--m= —
Portrait So Pro
Bit as lowest as RM100* ]

(S -
sssssssssssss w
6,314
EARNS-COIN REDEEMS-COIN
S I @ o= SAMSUNG SALE B
SENHENG  APPLE ORDER
FFICIAL STORE TRACKING

CIMB CreditCard (@
Bonus Points
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W Increased digital campaigns and promotions to reach wider audiences...

Brand Fair & Category Fair 34th Anniversary Giveaways

SENHENG SENHENG

SHOP & GET ?A_

VOUCHERS

Anniversary with min spend o
ince 1989

1Sep - 31 Oct 2023

‘ @L{Eg‘ ; o
CATEGORY | @
SWIPE & WIN : GET Y =

—— e . ﬁ : @ — B Dyson Pure Cool™
X0 umniEs VOUCHERS T ~90 @l ~180 @l ~400 Air Purifier
ik esseneail R M 1 4 1 4 4 e e —— - L_.w e AEON Credit Easy Payment Exclusive*

susirains. 58| ZEON CREDIT SERVICE

GIVEAWAY
Total of
RM150,000°
KFC e-vouchers o

bo given away”
Croan €

t customar

n
Payment

b SENHENG
AN th
S8
3 ;_ L
2023 e e Anniversary
4-14 DEC m 3 sinco 1933

BigONE SR
UP TO

| 8 50%* Bigé!‘mv

2023
5-COIN CASHBACK

’ &

%
) &, 2 ONLINE EXCLUSIVE ™ ONLINE MERGE Tosr -\
p | ‘
FREE EXTRA IN-STORE 0% (UPFOF INSTALLMENT PLAN Win <= Robot Vacuum
iEsrwaRRANE || RICKUR ORTION INSTALMENT 21 8K UPTO36MTHS®  SEAMLESS EXPERIENC! Standa chanco o Member Price : RM 1,099
A g e ol =y & Price After Discount Voucher: RM 699

o0 b 21 S 053

SENHENG DIGITAL CAMPAIGNS HIGHLIGHTS
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Onlme shopping customers receive personahzed service by 1,200 trained sales professionals
nahonw:de . one-of-a-kind premium experience

e ONLINE-MERGE OFFLINE

Buy0n|lne 't ~ Buy Onling Online sales supported
eServeYoy We serve you by 1200 professional

\_\keOffllne e like Ofﬂin e salespeople nationwide

onditions app

SENHENG ONLINE-MERGE-OFFLINE (OMO) STRATEGY 14



= Expanding brand distribution business with new brands... leveraging the Group’s deep understanding of
consumer electronics and customer preferences

@ Brand Distribution 4Q23 Revenue

Introducing more international brands RM11 .9 m|"|0n
featuring smart home & IOT products (+55.0% yoy)
o o

= "y

ROBAM laifen JIMMY TESV(-)R

2N

SENHENG BRAND DISTRIBUTION ROLLOUT 15




“ Launched popular hairdryer brand through exciting events...
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SENHENG BRAND DISTRIBUTION ROLLOUT (CONT'D) 16



Distributing leading brands in EV charging and satellite-based internet...

. w

L 3
X STARLINK

T

o WL HUAWEI foomsom s crorse ! FOR HOMES
, Stay Connected Anywhere

Available Now

|

SENHENG BRAND DISTRIBUTION ROLLOUT (CONT'D)

17



Creating emotional and value-driven connection with customers via engaging brand stories... delivered
via social media platforms

-

4002 Digital Stason ©
. o

senQ Digital Station @
senQ
e February9-Q

Celebrate the paling OOMPH CNY with the best Yee Sang!

Yee Sang always left unfinished? Too many fruits during CNY, don't know how to ""settle""?
Let's reduce food waste together and DIY your own Fruit YeeSang! &
It's vegan friendly and tasty! D # @ O & @

BRAND MARKETING

Dealin... See more

. senQ

SAY NO

to e-Waste!

[ How?/

Dispose of electronic appliances
in any condition at senQ!
(Earn up to 8,000 5-Coin)

\FEES
o~
4 -~
~
sEMMENG SenQ @ SENHENG Malaysia @
24 SENHENG Malaysia ®
”ﬁ b ¢ | Flexibility meets affordability at Senheng! @ 30°Q
D‘)ﬂr‘a " : ;‘u} v 9 Choose from our multi-payment schemes to make your purchase easy and manageable. - Glam-Nya Raya!
YOUR 5-COIN Now! #SenhengMY This Hari Raya, let's make every moment unforgettable with new additions to your festive

REDEEM

celebrations! » 4

¥ Capture Beautiful Family Moments
y Whip up your favorite Kuih Raya effortlessly
- | S @ Blast your Raya playlist with crystal-clear sound quality
N ’ @ 2 Look and feel your best for friends and relatives
- Celebrate with style and convenience this Raya. Shop now at Senheng!
#SenhengMY

?Jam Nya
Raya! %

Make your Raya better with New Things!

SENHENG | senQ

Afeition! §-Coin Ll Cherl

REDEEM NOW & SAVE!

; ==
¥ copture 4 Fortoctfor Praparing 3¢
Beautiful Moments  _ Kuih Raya
g T 2 /

Terms and conditions apply. 9
-

SENHENG BRAND MARKETING 18



= Creating emotional and value-driven connection with customers via engaging brand stories... delivered
via social media platforms

/e SENHENG Malaysia ©
‘xs ) )

@ SENHENG Malaysia ©
&) =0
tha River of Time with Senheng Malaysial € Curious about our transformation?
8, Brought 10 you by Senheng a2 part of our "Time For

2 February 2024

EENNPEE

A6 Gk X 48R 7 g?

Time For Prosperity & Rewards ¢y Lo more Time For Prosperity & Rewards! ¢ [§ e SENHENG Malaysia

|/-::\; senQ W!al Station ©

\ Driginal audio

£\ senQ Digital Station ©
=, ° ) (e Digitat S
— ] 1443 Q@
. ¢
1% Ready 10 Embrace the New with senQ Malaysia? (& While some things change. our
unwavenng cultures and trad s remain. Get ready to welkcome the upcoming year with us,
courtesy of senQ and our “Time For Prosperity & Rewards™ campaign! 5 @

Learn More: hity

FrotAIE, ZEEERA TR

me For . T !
Time For Prosperity & Rewards ¢y eam more

B ¢ Time For Prosperity & Rewards!
== senQ Digital Station Q4

SENHENG BRAND MARKETING (CONT'D)



m Investing in environmental sustainability and community digital penetration... solar installations and
ecology conservation

SENHENG CORPORATE SOCIAL RESPONSIBILITY

20



. Building next generation of leaders...

Inspiring Innovation: TAR UMT Students at Senheng! We welcomed Computer Science & Software Engineering students
from TAR UMT, showcasing Senheng's entrepreneurial journey.

Senheng Electric (KL) Sdn Bhd
Senmmme 7,761 followers

w- ®

« Empowering Future Innovators: TAR UMT's Visit to Senheng

On March 11, 2024, we were thrilled to host Computer Science & Softv ...see more

SENHENG CORPORATE SOCIAL RESPONSIBILITY
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m 4Q23 performance reflects impact of lower sales...

Revenue (RM'mil)

’7 (-19.1%) yoy ﬁ

443.1

3i2 I 3184 3253 3128

358.6

3Q22 4Q22 1Q23 2Q23 3Q23 4Q23

EBITDA (RM'mil)

-144.1%
ﬁ(l 17)yoy—¢

31.8 .
21.3 19.4

23.2

3Q22 4Q22 1Q23 2Q23 3Q23 4Q23

—— SENHENG FINANCIAL HIGHLIGHTS

Gross Profit (RM'mil)

’7 (-23.2%) yoy ﬁ

93.5
81.9 I 683 697 673 718
3Q22  4Q22 1Q23 2Q23 3Q23  4Q23
Net Profit (RM'mil)
-64.0%) yo
! Jyoy —— |
21.0
14.5 6.2 6.5 59 -
3Q22 4Q22 1Q23 2Q23 3Q23  4Q23
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® Omnichannel retail model catering to latest consumer preferences...

r--

FYE 2017

[

Bumped up by i |
increased |

purchases due to !
SST tax holiday i

1

1

1

(RM'mil) !

1

+8.2% :

5Y CAGR | v !

11.9% !

¥11.9% 1562

1,444 ¢ :

1

1,172 1,145 :

1

1

892 !
1 1
! I
: |
| 1
! I
: 1
1

1

1

FYE2018 FYE2019 FYE 2020 FYE 2021 FYE 2022 :

:

1

1

1

1

1

1

1

1

1

1

Revenue Trend

Higherrevenue on |
' strategic store

. expansion, use of

' technology & data
analytics, and
targeted digital
marketing

SENHENG REVENUE TREND & BREAKDOWN

Revenue by Online Stores Contribution
Retail Channel to Group Revenue
(RM’miI)

FYE 2021 FYE 2022 FYE 2023

FYE 2021 FYE 2022 FYE 2023
m Physical Stores = Online Stores

Others
Revenue by Same Store
Physical Store Sales Growth
(RM'mil)
m 24 = 48
=0 __=" 20
7 403 563 o 4% 3%
v 525 N - -18%
546
A o 15 e
FYE 2021 FYE 2022 FYE 2023 FYE 2021 FYE 2022 FYE 2023
B Senheng senQ

Grand Senheng Grand Senheng Elite

m Grand senQ
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¥ Healthy financial and net cash position...

m Total Assets
Liabilities

= Equity

Balance Sheet Highlights

(RM’mil)

Net Cash Net Cash

587 657
501

21
15

64

166

FYE2018  FYE 2019 FYE 2020

86
]

123

SENHENG BALANCE SHEET

Net Cash Net Cash

850

898
703
544
49 529
) 5
234

FYE 2021 FYE 2022  FYE 2023

25



¥ Paid dividends of 1.2 sen per share in FY2022... in line with policy of at least 30% to reward shareholders

Dividend Payout
RM'mil

19.5

W Payout

FYE 2021

Dividend Per Share
sen

1.3

FYE 2021

SENHENG DIVIDEND

18.0

FYE 2022

1.2

FYE 2022

Target Dividend Payout of at least

30% of Net Profit

In respect of FY2021

» Interim single-tier dividend of 1.3 sen/share
(Paid on 29 April 2022)

In respect of FY2022

» Interim single-tier dividend of 0.5 sen/share
(Paid on 14 October 2022)

» Interim single-tier dividend of 0.7 sen/share
(Paid on 16 June 2023)

26



% IPO Proceeds to be used to upgrade technology infrastructure, existing stores & operations...

Purposes

Re-allocation

Estimated time

Enhance customer experience via upgrading and expanding our

(RM 'mil) frame

Within 36 months

chain of retail stores 160.5 (59.3) (30.0) 71.2 of listing
: Within 6 months
Repayment of bank borrowings 46.0 (46.0) - - of listing
Develop new brand distribution business 22.0 (22.0) - Within 3.6.
months of listing
Expand and upgrade our warehouse and logistics network 20.0 (20.1) 0.1 Within 36
P PY S ' ' ' months of listing
Boost our digital infrastructure
» Establish a data lake and upgrading existing technology platform Within 36 months
: 9.7 (6.4) - 3.3 s
* Cloud-based disaster recovery system of listing
* Maintenance of our digital infrastructure
- Within 3 months
Listing Expenses 9.3 (9.2) (0.1) - of listing
Acquisition of warehouse - (30.0) 30.0 - Within 3 momhs
of listing
Total 267.5 (193.0) - 74.5

SENHENG IPO PROCEEDS

27



SENHENG
THANK YOU

INVESTOR RELATIONS CONTACT

Tay Tze Yi | IR Consultant

- MAIL
X tayty@aquilas.com.my

5,  MOBILE PHONE

N

+6016-3380 555



mailto:tayty@aquilas.com.my

SENHENG
INVESTMENT MERITS




Market yet to appreciate Senheng'’s leading position in consumer E&E retailing and resilient proposition...

tech-enabling tools remain its trump card

Visionary Leadership by
Retail Maverick

Supplier Magnet, forming
long-term partnership
with renowned brands

Market leader in
consumer E&E products
in Malaysia

Adopter of Innovative
Marketing strategies

Share Price (@ 2 Apr 2024) RMO0.315
Market Cap (‘mil) RM472.5
PE (ttm) 18.6
Price to Book* (x) 0.9

Tech-driven operations,
aided by Bl and Data
Analytics

ESG-focused and brand
affinity builder

Loyal customer base of
>3.0 million a competitive
edge against peers

Enticing valuation
compared to industry
peers

SENHENG [INVESTMENT MERITS

Valuations based on 1.5 billion shares

Price Movement since IPO

2/4/24
RMO0.315

RMO0.45

RM0.40

RM0.35

RM0.30

RM0.25
May 23 Jun 23 Jul 23 Aug 23 Sep 23 Oct 23 Nov 23 Dec 23 Jan 24 Feb 24 Mar 24 Apr24

30
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