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4Q23 performance moderated as weak consumer sentiment impact sales…

FINANCIAL HIGHLIGHTS 4

4Q23

Net Profit

RM7.6 mil

Revenue

RM358.6 mil -19.1% • Revenue moderated due to weaker consumer 

sentiment

• Gross profit declined in tandem with revenue 

and product mix changes

• Net profit decreased due to lower revenue

-64.0%

Gross Profit

RM71.8 mil -23.2%



Consumer sentiment weakness posing challenges to retail industry…

CONSUMER SENTIMENT 5

• Macroeconomic uncertainties 

weakening consumer 

confidence

• Inflationary pressures weighing 

on consumer spending

• Pessimism towards income 

growth and inflation



Transforming omnichannel retail experiences for unparalleled customer loyalty… establishing as a 
brand marketing powerhouse with integration of new social media

GROWTH STRATEGIES 6

New User Acquisition

E-Commerce

Territory Champion

Brand Marketing

Online-Merge-Offline 
(OMO)

Brand Distribution
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Territory Champion expansion strategy extended till 2026 due to market conditions… continuing to 
upgrade and enhance nationwide store network

TERRITORY CHAMPION EXPANSION STRATEGY 8

5-Year 

Plan
To open 61 new and/or upgraded Territory Champion stores by 2026

105 111
125

2021 2022 2023

Total Stores

Year/

Store Change

No. of 

Stores

2021 105

New + 25^

Upgraded  16

Closed (5)

2023 125

^ includes 14 new Senheng Mobile stores

Senheng,

20

senQ, 

25Grand 

Senheng,

58

Grand 

Senheng Elite, 

3

Grand senQ,

4

senQ 

Elite 

store, 1

Senheng Mobile, 

14

125 stores Grand Senheng

in Bakri Muar, Johor
(Oct 2023)

Grand Senheng
in Benoni, Sabah

(Nov 2023)

Territory Champion



Established market leader in Malaysia with over 100 stores across major cities…

STRATEGIC STORE EXPANSION 9

4Q23 Store Launches

3 Grand Senheng
• Bakri Muar, Johor

• Sarikei, Sarawak

• Benoni, Sabah

1Q24 Store Launches

Grand Senheng
• Solaris Tuaran, Sabah

1

1 Senheng Mobile
• Taman Flora Utama, 

Johor



• PlusOne Loyalty Membership 

⮚ Recruited 271k new members in FY23
(FYE 2022: 333k)

⮚ PlusOne paid members contributed approx. 
94.2% of Group revenue in FY23 (FYE 2022: 95%)

94%

6%

Paying PlusOne Loyalty members continue to rise… highlighting strong customer loyalty and 
appreciation for superior experience, value, and convenience of Senheng ecosystem

PLUSONE LOYALTY MEMBERSHIP 10

3.91

million

2016 2017 2018 2019 2020 2021 2022 2023

Number of Registered PlusOne 

Members

5Y CAGR

7.8%

(FY17-22)

FY23 revenue contributed 
by PlusOne paid 

members

PlusOne New Member Registrations

PlusOne Membership Renewals

   

    

    
        

        

    
    

    

  

   

   

   

    

    

    

  

   

   

   

   

 

     

      

      

      

      

      

      

                          

           

                   

    
  

   
   

   

      

   

    

    

  

   

   

   

   

   

   

   

   

 

     

      

      

      

      

      

      

      

      

                      

           



Capturing new user bases by expanding campaigns across latest social media platforms... leveraging 
employee and customer-generated content to become content powerhouse

NEW USER ACQUISITION STRATEGY 11

New User Acquisition



Improved online shopping experiences for customers… also integrating AI solutions for improved ad 
targeting and creative creation for efficiency and sales optimization

E-COMMERCE ENHANCEMENTS 12

E-Commerce

Senheng store senQ store Lifestyle App

• Seamless Experience • Improved User Interface

• Automated Retargeting • AI driven advertisements



Increased digital campaigns and promotions to reach wider audiences…

Brand Fair & Category Fair 34th Anniversary Giveaways

DIGITAL CAMPAIGNS HIGHLIGHTS 13

BigOne Campaign (10.10, 11.11, 12.12)



Online shopping customers receive personalized service by 1,200 trained sales professionals 
nationwide… one-of-a-kind premium experience

ONLINE-MERGE-OFFLINE (OMO) STRATEGY 14

ONLINE-MERGE OFFLINE

Online sales supported 
by 1200 professional 

salespeople nationwide



Expanding brand distribution business with new brands… leveraging the Group’s deep understanding of 
consumer electronics and customer preferences

Introducing more international brands
featuring smart home & IOT products

BRAND DISTRIBUTION ROLLOUT 15

4Q23 Revenue 

RM11.9 million
(+55.0% yoy)

Brand Distribution



Launched popular hairdryer brand through exciting events…

BRAND DISTRIBUTION ROLLOUT (CONT’D) 16



Distributing leading brands in EV charging and satellite-based internet…

BRAND DISTRIBUTION ROLLOUT (CONT’D) 17



Creating emotional and value-driven connection with customers via engaging brand stories… delivered 
via social media platforms

BRAND MARKETING 18

BRAND MARKETING



Creating emotional and value-driven connection with customers via engaging brand stories… delivered 
via social media platforms

BRAND MARKETING (CONT’D) 19



20

Investing in environmental sustainability and community digital penetration… solar installations and 
ecology conservation

CORPORATE SOCIAL RESPONSIBILITY



21

Building next generation of leaders…

CORPORATE SOCIAL RESPONSIBILITY

Inspiring Innovation: TAR UMT Students at Senheng!  We welcomed Computer Science & Software Engineering students 
from TAR UMT, showcasing Senheng's entrepreneurial journey. 
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355.2
443.1

318.4 325.3 312.8 358.6

3Q22 4Q22 1Q23 2Q23 3Q23 4Q23

4Q23 performance reflects impact of lower sales...

FINANCIAL HIGHLIGHTS 23

31.8
41.4 20.6

21.3
19.4

23.2

3Q22 4Q22 1Q23 2Q23 3Q23 4Q23

81.9 93.5
68.3 69.7 67.3 71.8

3Q22 4Q22 1Q23 2Q23 3Q23 4Q23

(-19.1%) yoy
(-23.2%) yoy

Revenue Gross Profit 

14.5
21.0

6.2 6.5
5.2 7.6

3Q22 4Q22 1Q23 2Q23 3Q23 4Q23

(-144.1%) yoy

(-64.0%) yoy

EBITDA Net Profit(RM’mil)

(RM’mil) (RM’mil)

(RM’mil)



892

1,172 1,145

1,295

1,444
1,562 

FYE 2017 FYE 2018 FYE 2019 FYE 2020 FYE 2021 FYE 2022

Bumped up by 
increased 
purchases due to 
SST tax holiday

Revenue by

Physical Store

4% 3%

FYE 2021 FYE 2022 FYE 2023

1,288 1,410 1,203

124 91 83

32 62
29

FYE 2021 FYE 2022 FYE 2023

Revenue by

Retail Channel
(RM’mil)

Physical Stores Online Stores

Others

Omnichannel retail model catering to latest consumer preferences…

REVENUE TREND & BREAKDOWN

Revenue Trend
(RM’mil)

24

Higher revenue on 
strategic store 
expansion, use of 
technology & data 
analytics, and 
targeted digital 

marketing

5Y CAGR 

+11.9%

+8.2%

364 257 152

512 546 429

403 563
525

9
20 35

0
24 48

FYE 2021 FYE 2022 FYE 2023

Senheng senQ

Grand Senheng Grand Senheng Elite

Grand senQ

Same Store

Sales Growth

9%
6% 6%

FYE 2021 FYE 2022 FYE 2023

Online Stores Contribution 

to Group Revenue

-18%

(RM’mil)



Healthy financial and net cash position…

501
587

657 703

850 898

415
464 491 469

321 354

86 123 166
234

529 544

FYE 2018 FYE 2019 FYE 2020 FYE 2021 FYE 2022 FYE 2023

Total Assets

Liabilities

Equity

Net Cash

BALANCE SHEET

Balance Sheet Highlights
(RM’mil)

25

Net Cash Net Cash Net Cash



Paid dividends of 1.2 sen per share in FY2022… in line with policy of at least 30% to reward shareholders

19.5 18.0

FYE 2021 FYE 2022

Dividend Payout

Payout

DIVIDEND 26

Target Dividend Payout of at least

30% of Net Profit

• Interim single-tier dividend of 1.3 sen/share

(Paid on 29 April 2022)

1.3

1.2

FYE 2021 FYE 2022

Dividend Per Share

In respect of FY2021

RM’mil

sen • Interim single-tier dividend of 0.5 sen/share

(Paid on 14 October 2022)

• Interim single-tier dividend of 0.7 sen/share

(Paid on 16 June 2023)

In respect of FY2022



IPO Proceeds to be used to upgrade technology infrastructure, existing stores & operations…

Purposes
Planned
(RM ’mil)

Actual
(RM ’mil)

Re-allocation
(RM ’mil)

Balance
(RM ’mil)

Estimated time 
frame

Enhance customer experience via upgrading and expanding our 
chain of retail stores

160.5 (59.3) (30.0) 71.2
Within 36 months 

of listing

Repayment of bank borrowings 46.0 (46.0) - -
Within 6 months 

of listing

Develop new brand distribution business 22.0 (22.0) - -
Within 36 

months of listing

Expand and upgrade our warehouse and logistics network 20.0 (20.1) 0.1 -
Within 36 

months of listing

Boost our digital infrastructure
• Establish a data lake and upgrading existing technology platform
• Cloud-based disaster recovery system
• Maintenance of our digital infrastructure

9.7 (6.4) - 3.3
Within 36 months 

of listing

Listing Expenses 9.3 (9.2) (0.1) -
Within 3 months 

of listing

Acquisition of warehouse - (30.0) 30.0 -
Within 3 months 

of listing

Total 267.5 (193.0) - 74.5

IPO PROCEEDS 27



INVESTOR RELATIONS CONTACT

Tay Tze Yi |  IR Consultant

MAIL
tayty@aquilas.com.my

MOBILE PHONE

+6016-3380 555

THANK YOU

mailto:tayty@aquilas.com.my


INVESTMENT MERITS



Supplier Magnet, forming 
long-term partnership 
with renowned brands

Market yet to appreciate Senheng’s leading position in consumer E&E retailing and resilient proposition… 
tech-enabling tools remain its trump card

INVESTMENT MERITS 30

Valuations based on 1.5 billion shares

ESG-focused and brand 
affinity builder

Market leader in 
consumer E&E products 

in Malaysia

Loyal customer base of 
>3.0 million a competitive 

edge against peers

Tech-driven operations, 
aided by BI and Data 

Analytics 

Adopter of Innovative 
Marketing strategies 

Visionary Leadership by 
Retail Maverick

Enticing valuation 
compared to industry 

peers

Price Movement since IPO

Share Price (@ 2 Apr 2024) RM0.315

Market Cap ('mil) RM472.5

PE (ttm) 18.6

Price to Book* (x) 0.9

2/4/24

RM0.315
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